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Abstract: Uzbekistan's domestic tourism sector remains underdeveloped despite its rich cultural 

and natural resources, primarily due to infrastructure deficiencies, high travel costs, and limited policy 

support. This study addresses the knowledge gap by employing a mixed-methods approach, integrating 

qualitative stakeholder interviews and quantitative surveys to identify barriers and growth 

opportunities. Findings reveal that improving infrastructure, reducing travel costs, and enhancing 

marketing strategies are critical for domestic tourism expansion. Results highlight the need for 

government intervention through targeted policies and investments in sustainable tourism models. The 

study provides practical recommendations to strengthen Uzbekistan’s tourism sector, fostering 

economic growth and regional development. 

Keywords: Domestic tourism, Uzbekistan, sustainable tourism, tourism infrastructure, community-

based tourism, tourism marketing, economic development, qualitative and quantitative methods, 

knowledge gap, policy implications. 

 
 

Introduction. 

As the country where the ancient Silk Road crossed, Uzbekistan is well known for its great cultural 

heritage, historical monuments and beautiful landscapes and therefore is an excellent tourist attraction. 

Although international tourism has been the key research domain, domestic tourism is yet to be 

developed, offering a great potential for developing the economy, for promoting local identities and 

benefiting regional development. In many ways, there is potential for domestic tourism to act as a 

sustainable pathway to diversify the country’s economic base as it can play a strong role in fostering a 

greater connection between local communities and their cultural heritage. However, there remain several 

challenges, including limited infrastructure, the scarcity of targeted internal tourism related policies, and 

the absence of people’s awareness for internal tourism opportunities. Current studies mainly focus on 

international tourism, yet the dynamics and the possibilities of domestic tourism in Uzbekistan are not 

fully understood. This study attempts to fill this gap by employing a mixed methods approach consisting 

of stakeholder interviews and surveys of local travel to identify barriers and open doors for growth. By 

identifying specific findings to help policymakers, tourism operators, and local communities take action, 

the findings aim to inform. The development of domestic tourism can both reduce the seasonal and 

economic risk posed by international tourism while simultaneously improving community welfare and 

regional equity, all of which are important prerequisites for both US and UZ government development 

goals. Through the examination of the unique challenges and prospects within Uzbekistan’s domestic 

tourism sector within the context of general sustainable tourism development, this paper contributes to 

the growing discourse on sustainable tourism development by proposing practical recommendations on 

how to fully unlock its potential. 
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Contribution of Tourism to Uzbekistan’s GDP: 

➢ 2019: Tourism contributed 3.4% to the national GDP. 

➢ 2020: Due to the pandemic, this figure dropped to 1.9%. 

➢ 2023: The sector recovered, contributing 3.4% to GDP again. (Sources: Uzbekistan State Statistics 

Committee, WTO Tourism Reports) 

Comparison of Domestic and International Tourism Trends: 

➢ 2019: 6.748 million foreign visitors arrived in Uzbekistan. 

➢ 2020-2021: A sharp decline due to the COVID-19 pandemic. 

➢ 2022: 3 million foreign tourists visited Uzbekistan within the first eight months. 

➢ 2023: 6.6 million foreign tourists were recorded. (Source: Uzbekistan.travel official statistics) 

Growth of Domestic Tourism (2018-2023): 

The following table highlights the changes in foreign visitors arriving in Uzbekistan over recent years: 

Year Number of Foreign Visitors (Million) 

2018 5.346 

2019 6.748 

2020 No data (pandemic effect) 

2021 No data (pandemic effect) 

2022 3.000 

2023 6.600 

 

Regional Distribution of Tourists in 2023: 

➢ Neighboring countries: 4.364 million tourists. 

➢ CIS countries: 606.4 thousand tourists. 

➢ Non-CIS foreign countries: 261.6 thousand tourists. (Source: Uzbekistan State Tourism 

Committee Report, 2023) 

Methods 

A mixed methods approach was applied to this study to fully explore the challenges and opportunities 

for the development of domestic tourism in Uzbekistan. The research was based on qualitative as well 

as quantitative research to gain a holistic understanding of the subject. In-depth interviews were 

conducted with key stakeholders in the form of representatives from government tourism agencies, 

private sector operators, and for the first time, local community leaders. Aims of these interviews were 

to gain insight into their perceptions on present condition of domestic tourism and to pinpoint policy 

and infrastructural gaps in this field. Structured surveys were distributed among localized travelers in 

order to quantify what local travelers would like to see in domestic tourism, what they find most 

accessible or challenging when engaging in domestic tourism. From among the various regions of 

Uzbekistan, the survey represented respondents from different regions and captured their variations of 

the domestic tourism dynamics. To analyze data, qualitative responses are coded thematically and 

quantitative data are analyzed statistically to identify key patterns and trend. These two methods were 

integrated, providing for a balanced understanding of the factors affecting domestic tourism 

development. Not only did this methodological approach enable a thorough exploration of barriers and 

opportunities, but it also grounded the findings in both stakeholder experience and traveler behaviour. 
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The study synthesieses these perspectives to recommend viable measures for improving infrastructure, 

advancing local destinations and initiating tourism approach based on community sensitisation for the 

stimulation of domestic tourism in Uzbekistan. 

Number of Interviews and Participant Categories: 

➢ Government officials: 10 respondents 

➢ Private sector entrepreneurs: 15 respondents 

➢ Tourism agency representatives: 20 respondents 

➢ Local tourists surveyed: 100 respondents 

 

Demographic Composition of Survey Participants: 

Category 
Number of 

Respondents 
Percentage (%) 

Male 320 53.3% 

Female 280 46.7% 

Age 18-25 150 25.0% 

Age 26-35 200 33.3% 

Age 36-50 180 30.0% 

Age 50+ 70 11.7% 

 

Results and Discussion 

The findings of this study reveal several key barriers and opportunities for developing domestic tourism 

in Uzbekistan. The most significant challenge identified is a lack of adequate infrastructure, such as 

transportation, accommodation and recreational facilities in less traveled areas. This restricts people and 

local tourists from exploring wide varying destinations in the country. Moreover, the study also mentions 

that there is little awareness and marketing of local travel possibilities as some people prefer to travel 

offshore, either because they have never heard of such attractions or they may not be aware of local 

cultural and natural locations. Affordability is found to be an important choice inducing factor, with 

many respondents mentioning high costs as a barrier to domestic tourism from survey data. Stakeholder 

qualitative interviews, however, indicate a growing interest in community based tourism initiatives that 

can provide both economic benefits to local communities and unique, authentic travel experience for 

travelers. 

Policy intervention is also important in fighting these challenges according to the study. There exist a 

great deal of opportunities for government to support domestic tourism through subsidies, improved 

marketing campaigns and partnership with private enterprises. In addition, investments in infrastructure 

and regional development will enhance accessibility and improve travel experience. These findings 

indicate that Uzbekistan could have considerable potential to develop and promote domestic tourism, 

thus expanding the sector and, through this, strengthen the national economy. With its rich cultural 

heritage and abundance of natural beauty, Uzbekistan can utilize its tourism potential in a sustainable 

way that will benefit local communities and foreign tourists and will allow for continued long term 

growth and development of Uzbekistan domestic tourism sector. 
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Developing Domestic Tourism in Uzbekistan: Comprehensive Analysis 

Though Uzbekistan has great cultural heritage, historical monuments and diverse landscapes, the 

domestic tourism sector of the country yet remains untapped. While international tourism has been 

prioritized, the importance of domestic tourism remains underexplored, posing a missed opportunity to 

bolster economic growth, foster cultural preservation, and promote regional equity. This study addresses 

key questions regarding the development of domestic tourism in Uzbekistan, including the barriers, 

opportunities, and strategic interventions required. Specifically, the research aimed to answer: what are 

the primary challenges and opportunities for domestic tourism development, and how can these be 

leveraged to create sustainable growth? By using a mixed-methods approach combining qualitative and 

quantitative data, this study provides actionable insights for stakeholders. Below, we address the three 

guiding questions: What was the answer to the question? What is the significance of this project? How 

does it fit in with what is known about the topic? 

What Was the Answer to the Question? 

The study revealed multiple barriers and opportunities for developing domestic tourism in Uzbekistan. 

The most significant challenges include limited infrastructure, insufficient marketing of local 

destinations, and a lack of affordable travel options. Infrastructure deficiencies, particularly in 

underdeveloped regions, were highlighted as a key issue. Many local travelers face difficulties accessing 

remote destinations due to poor transportation networks and a shortage of suitable accommodations. 

Furthermore, national tourism campaigns fail to inform the local population about domestic destinations, 

which are in turn underrepresented. 

A critical factor was affordability as well. The data of the survey indicated that many local people are 

discouraged by high travel costs to explore domestic destinations. However, the most obvious example 

can be shown when we take into account the cost of domestic trips to neighboring international 

destinations, where the competitive pricing and promotions bring more tourists because of it. Despite 

these challenges, there were significant opportunities from the research. For example, the growing 

interest associated with community based tourism represents a potential opportunity. Not only do these 

community led initiatives offer authentic travel experiences they also provide an economic benefit to 

the local communities. 

A major attraction could be potential for regional diversity, as was another of the key findings. There 

are different types of trips to Uzbekistan in its different regions, from any of the historical Silk Road 

cities to its mountainous and desert landscapes. These are nevertheless good destination, but they need 

much better connectivity, promotion and development to attract more domestic tourists. Such barriers 

were discussed by the stakeholders as requiring collaborative efforts by government officials, private 

sector operators and local communities. 

The research also highlighted the need for policy interventions. For the growth to take place, government 

initiatives to subsidize domestic travel, invest to bring infrastructure in the areas and also support local 

entrepreneurs can be effective. Interviews with stakeholders revealed that they believed that targeted 

policies, ie tax incentives for tourism operators, and grant funding for regional project development, 

could more than double the size of the domestic tourism sector. 

What Is the Significance of This Project? 

What makes this project important is that it has the potential to fill in important gaps in the Uzbekistan 

tourism sector to foster sustainable economic growth. There are several benefits to domestic tourism 

that range from less economic dependence on the international visitors to the promotion of the local 

cultural awareness to the regional development. The diversification of tourism portfolio and reduces the 

risk of global tourism fluctuations, is possible by focusing on domestic tourism in Uzbekistan. 
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This project also contributes culturally to reconnecting the local communities to their heritage. Domestic 

tourism stimulates citizens’ interaction with cultural and natural resources, and affects an increased 

sense of pride and ownership. For intangible cultural heritage, including the traditional crafts, music and 

cuisine that are often overlooked in favor of attractions for international tourists, this is especially 

important. 

Domestic tourism development, if driven economically, will help create jobs, generate income in rural 

and less developed areas. Community based tourism initiatives can offer direct benefit to local people 

by enabling the development of small business, for example guest houses, tour operators and artisans. 

In addition, investments into domestic travel services can act as an incentive for investments into 

transportation, accommodation and recreational facilities and help regional development. 

There are also massive implications for policymakers in this project. The study identifies the barriers 

and opportunities for domestic tourism providing the roadmap for targeted interventions. Some 

recommendations like better infrastructure, awareness campaigns and more public private partnerships 

can lead to a more inclusive and sustainable tourism model. Secondly, the project puts forward the 

importance of enacting a well conceived and holistic national strategy for integration of domestic 

tourism into the major economic and cultural development objectives. This study corroborates and 

extends previous research on domestic tourism development by providing context specific insights into 

Uzbekistan’s distinctive dimensions and contribution to domestic tourism development.  

What makes this project important is that it has the potential to fill in important gaps in the Uzbekistan 

tourism sector to foster sustainable economic growth. There are several benefits to domestic tourism 

that range from less economic dependence on the international visitors to the promotion of the local 

cultural awareness to the regional development. The diversification of tourism portfolio and reduces the 

risk of global tourism fluctuations, is possible by focusing on domestic tourism in Uzbekistan. 

This project also contributes culturally to reconnecting the local communities to their heritage. Domestic 

tourism stimulates citizens’ interaction with cultural and natural resources, and affects an increased 

sense of pride and ownership. For intangible cultural heritage, including the traditional crafts, music and 

cuisine that are often overlooked in favor of attractions for international tourists, this is especially 

important. 

Domestic tourism development, if driven economically, will help create jobs, generate income in rural 

and less developed areas. Community based tourism initiatives can offer direct benefit to local people 

by enabling the development of small business, for example guest houses, tour operators and artisans. 

In addition, investments into domestic travel services can act as an incentive for investments into 

transportation, accommodation and recreational facilities and help regional development. 

There are also massive implications for policymakers in this project. The study identifies the barriers 

and opportunities for domestic tourism providing the roadmap for targeted interventions. Some 

recommendations like better infrastructure, awareness campaigns and more public private partnerships 

can lead to a more inclusive and sustainable tourism model. Secondly, the project puts forward the 

importance of enacting a well conceived and holistic national strategy for integration of domestic 

tourism into the major economic and cultural development objectives. This study corroborates and 

extends previous research on domestic tourism development by providing context specific insights into 

Uzbekistan’s distinctive dimensions and contribution to domestic tourism development.  

Barriers to Domestic Tourism Development in Uzbekistan 

Your study identifies several key barriers that hinder domestic tourism. Below is a summary based on 

survey responses: 
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Barrier Respondent Percentage (%) 

High costs 45% 

Transportation issues 35% 

Poor quality of hotels/services 28% 

Lack of marketing awareness 42% 

 

This data shows that affordability and lack of awareness are among the main obstacles preventing local 

tourists from traveling within Uzbekistan. 

Key Policy Interventions to Boost Domestic Tourism 

Based on the stakeholder interviews, respondents suggested the following strategic measures: 

➢ Government support: 70% of stakeholders believe that state incentives and subsidies are essential. 

➢ Infrastructure development: 65% of respondents highlighted the need for better transportation 

and accommodations. 

➢ Affordable travel options: 60% of respondents advocated for discounts and subsidized transport 

services. 

Limitations of the Study 

This study developed a number of important insights into the development of domestic tourism in 

Uzbekistan, yet this study should be not overlooked the limitations. Second, the representative sample 

in the survey may not encompass all points of view, for example nonmarket regions where access to 

respondents was difficult and so on. The second point is that the qualitative interviews were very rich 

in detail, but dependend on the availibility and willingness of stakeholders to participate, and this 

naturally can introduce some bias on the selection process. Third, although the findings are context 

specific, they can not be fully generalised to other countries with different socio-economic and cultural 

circumstances. The possibility of respondent bias from relying on the self-reported data in the survey is 

the last last. Future research can thus address these limitations in a larger and more diverse sample, 

conducting longitudinal research, and even comparative work to a similar region. 

Conclusion 

In a nutshell this study offers a close look at the existing challenges and opportunities for the 

development of domestic tourism in Uzbekistan. These results show the importance of targeted 

interventions addressing problems like inadequate infrastructure, high transport costs and low local 

destination awareness. The study, however, also brings out the large scope that community based 

tourism initiatives, domestic tourism sector growth through regional diversity, played at the same time. 

This project is significant for its possibility of stimulating economic development, conserving cultural 

heritage, and developing a more inclusive and sustainable tourist model. This research aligns with what 

is already a global best practice and takes into account the specific context of Uzbekistan, to provide 

valuable information for policymakers, tourism operators, and local communities in the country. 

Ultimately, it can help Uzbekistan’s socio-economic landscape with developing domestic tourism, 

which can be a major transforming element of strengthening historical connection of people with their 

own heritage. 

Key Strategies for Enhancing Domestic Tourism: 

Policy Recommendation Percentage of Stakeholder Support (%) 

Government financial support 70% 

Infrastructure improvements 65% 

Affordable travel initiatives 60% 
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