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Abstract: This study explores the conceptualization of food in Italian and Uzbek languages through 

a comparative analysis of metaphors and phraseological units. Food, as a fundamental aspect of human 

life, is deeply embedded in linguistic expressions, reflecting cultural values, social norms, and cognitive 

processes. By examining food-related metaphors and phraseologisms in Italian and Uzbek, this research 

aims to identify the underlying cultural and cognitive frameworks that shape the representation of food 

in these languages. The analysis reveals both universal and culture-specific patterns, highlighting how 

food serves as a source domain for conceptualizing abstract ideas such as emotions, relationships, and 

social behaviors. The findings contribute to a deeper understanding of the interplay between language, 

culture, and cognition, offering insights into the role of food in shaping linguistic and cultural identities. 
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Introduction. Language serves as a powerful tool for expressing cultural values and cognitive processes. 

One of the most pervasive domains through which these values are expressed is food. Food-related 

metaphors and phraseological units (phraseologisms) provide a window into how societies conceptualize 

abstract ideas such as emotions, relationships, and social behaviors. This study focuses on the 

comparative analysis of food-related metaphors and phraseologisms in Italian and Uzbek, two languages 

with distinct cultural and linguistic backgrounds. While Italian is a Romance language deeply rooted in 

European traditions, Uzbek is a Turkic language with strong Central Asian influences. Despite their 

differences, both languages exhibit rich and diverse food-related expressions that reflect their unique 

cultural perspectives. 

The aim of this research is to identify the similarities and differences in how Italian and Uzbek speakers 

conceptualize food and use it as a source domain for metaphorical expressions. By analyzing metaphors 

and phraseologisms, this study sheds light on the cognitive and cultural mechanisms that underlie the 

representation of food in these languages. The findings have implications for cross-cultural 

communication, language teaching, and the study of linguistic relativity. 

Literature Review. The study of food-related metaphors and phraseologisms has been extensively 

explored within the frameworks of cognitive and cultural linguistics. Scholars have demonstrated that 

food serves as a fundamental domain for metaphorical and phraseological expressions across languages, 

reflecting both universal cognitive processes and culture-specific perspectives (Lakoff & Johnson, 1980; 

Kövecses, 2005). 

Conceptual Metaphor Theory and Food Metaphors. Lakoff and Johnson (1980) introduced 

Conceptual Metaphor Theory (CMT), arguing that human thought processes are largely metaphorical. 

According to CMT, abstract concepts such as emotions, relationships, and social behaviors are often 

understood in terms of more concrete domains, such as food. For example, metaphors like "sweet love" 

or "bitter experience" illustrate how sensory attributes of food are used to describe emotions. Kövecses 
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(2005) expanded on this, emphasizing the role of cultural variations in metaphorical conceptualizations, 

highlighting how different societies structure and interpret metaphors based on their cultural practices 

and experiences. 

Food in Cultural Linguistics. Cultural linguistics, as developed by Sharifian (2017), provides insights 

into how language reflects shared cultural conceptualizations. This approach is particularly relevant for 

analyzing food-related expressions, as food is deeply embedded in cultural identity, traditions, and social 

interactions. Studies on Italian and Uzbek linguistic traditions reveal distinct yet overlapping patterns in 

how food metaphors shape discourse. For example, Italian expressions often emphasize the pleasure and 

aesthetic qualities of food, while Uzbek expressions underscore its communal and symbolic values. 

Cross-Linguistic Studies on Food Metaphors. Comparative linguistic studies have highlighted both 

universal and culture-specific food metaphors across different languages. Sabatini (1985) discussed how 

food metaphors in Italian reflect social structures and gender roles, illustrating how metaphorical 

expressions convey deeper societal meanings. In Uzbek, research on phraseologisms has shown that 

proverbs and idioms frequently link food with hospitality, ethics, and moral values, reinforcing its 

cultural significance. 

Building on these foundational studies, the present research contributes a comparative perspective on 

how Italian and Uzbek languages conceptualize food in metaphors and phraseological units. By bridging 

cognitive and cultural approaches, this study provides a comprehensive analysis of the interaction 

between language, thought, and culture. 

Theoretical Framework. The study is grounded in Conceptual Metaphor Theory (Lakoff & Johnson, 

1980), which posits that metaphors are not merely linguistic devices but fundamental cognitive structures 

that shape how we perceive and interpret the world. In this framework, food serves as a source domain for 

conceptualizing abstract target domains such as emotions, relationships, and social behaviors. For 

example, the metaphor "Love is food" reflects the conceptualization of love as something nourishing and 

essential. 

Additionally, the study draws on Cultural Linguistics (Sharifian, 2017), which emphasizes the role of 

culture in shaping linguistic expressions. Food-related metaphors and phraseologisms are deeply 

embedded in cultural practices, traditions, and values, making them ideal for cross-linguistic and cross-

cultural analysis. 

Methodology. The research employs a qualitative comparative approach, combining corpus analysis 

with conceptual metaphor analysis. The following steps were taken: 

Data Collection: Compile a corpus of food-related metaphors and phraseologisms from Italian and 

Uzbek sources, including literature, proverbs, idioms, and everyday speech. Use existing corpora (e.g., 

Italian Web Corpus, Uzbek National Corpus) for systematic analysis. 

Analysis Techniques: Conceptual Metaphor Analysis: Identify and categorize food-related metaphors 

based on their source and target domains (e.g., "Food as Love," "Food as Life"). Phraseological 

Analysis: Examine the structure, meaning, and cultural context of food-related phraseologisms in both 

languages. Comparative Analysis: Compare the conceptual and cultural patterns in Italian and Uzbek, 

highlighting similarities and differences. 

Findings and Discussion 

1. Food as a Source Domain for Metaphors 

Both Italian and Uzbek use food as a source domain for conceptualizing abstract ideas, but the specific 

metaphors and their cultural connotations differ. 
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Italian: "Love is Food": Expressions like "Dolce come il miele" (Sweet as honey) reflect the 

conceptualization of love as something sweet and nourishing. 

"Life is a Meal": The phrase "La vita è una tavola imbandita" (Life is a set table) conceptualizes life as a 

feast, emphasizing abundance and enjoyment. 

"Problems are Bitter Food": The idiom "È una pillola amara da ingoiare" (It's a bitter pill to swallow) 

uses food to represent difficult situations. 

Uzbek: "Hospitality is Food": The phrase "Mehmon otangdan ulug‘" (A guest is greater than your father) 

reflects the cultural importance of food in hospitality. 

"Life is Bread": The metaphor "Hayot non kabi" (Life is like bread) conceptualizes life as essential and 

sustaining. 

"Hard Work is Salt": The saying "Mehnat tuz kabi" (Work is like salt) emphasizes the value of hard work, 

comparing it to the essential nature of salt in food. 

2. Food-Related Phraseologisms 

Food-related phraseologisms in Italian and Uzbek reflect cultural values and social norms. 

Italian: "Essere buono come il pane" (To be as good as bread): Describes someone who is kind and 

generous. 

"Cadere dalla padella alla brace" (To fall from the frying pan into the fire): Represents moving from a 

bad situation to a worse one. 

"Avere le mani in pasta" (To have one's hands in the dough): Means to be involved in something, often 

with a sense of control or influence. 

Uzbek: "Non sindirish" (To break bread): Symbolizes forming a close bond or friendship. 

"Oshpazning o‘zi pishgan oshdan yeydi" (The cook eats from the cooked meal): Reflects the idea of 

reaping the benefits of one's labor. 

"Tuzni qo‘ldan chiqarmaslik" (Not to let go of the salt): Represents loyalty and trustworthiness. 

3. Cultural and Cognitive Patterns 

The analysis reveals both universal and culture-specific patterns in the conceptualization of food. 

Universal Patterns: Both Italian and Uzbek use food to conceptualize essential aspects of life, such as 

love, hospitality, and hard work. 

Food serves as a source domain for expressing emotions, relationships, and social behaviors. 

Culture-Specific Patterns: 

Italian metaphors often emphasize the sensory and aesthetic qualities of food (e.g., sweetness, bitterness). 

Uzbek metaphors frequently highlight the communal and practical aspects of food (e.g., bread as a 

symbol of life and hospitality). 

Conclusion. This study has examined food-related metaphors and phraseologisms in Italian and Uzbek, 

highlighting both universal cognitive patterns and culture-specific conceptualizations. Through the lens 

of Conceptual Metaphor Theory and Cultural Linguistics, the analysis has demonstrated how food serves 

as a rich source domain for conceptualizing emotions, relationships, and social behaviors in both 

languages. 
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Key findings include: Universal Patterns: Both languages use food as a metaphor for fundamental 

human experiences such as love, life, and hardship. Expressions like “sweet as honey” in Italian and “life 

is like bread” in Uzbek illustrate shared cognitive tendencies in metaphor formation. 

Culture-Specific Differences: Italian metaphors emphasize the sensory and aesthetic aspects of food, 

while Uzbek expressions often highlight communal values and ethical principles. For instance, the Italian 

phrase “Life is a set table” reflects an appreciation for abundance and enjoyment, whereas the Uzbek 

saying “A guest is greater than your father” underscores the cultural significance of hospitality. 

These findings offer valuable insights for cross-cultural communication, language teaching, and 

cognitive linguistic research. Future studies could expand this comparative approach to other language 

pairs, further exploring the role of food metaphors in shaping cultural identity and social interactions. 
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